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Social Media Training

Session Two
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Sessions

● Session 1 - Introduction and Housekeeping 

● Session 2 - Growing An Engaged Audience On Facebook 

● Session 3 - Growing An Engaged Audience On Instagram

● Session 4 - Paid Social Advertising.

.
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Agenda Session Two - Growing an engaged audience on Facebook. 

● Understanding your audience.

● Using insights and analytics to improve performance

● Content types, ideas and best practice

● Publishing content

● Useful top tips

● Additional ideas



Understanding Your 

Audience 



Facebook: Insights 

The first thing is to understand 

who is following your page and 

how they engage with it.

Key metrics

● Likes vs Followers

● People

● Post Engagement

● Video Engagement

● Reach - Overall Page 

Reach per day
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Facebook: Insights - Page Likes / Followers 
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A Like is a person who has chosen 

to attach their name to your Page 

as a fan. 

A follower is a person who has 

chosen to receive the updates that 

you post in their news feed.



Facebook: Insights - Page Likes / Followers 
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What is better a like or a follow?

Anyone who has liked your page can 

choose to unfollow you but will remain 

“liking” the page. 

In other words, your page will still 

register the like, but the account will 

not see the content that your business 

posts in their feed. 

So likes are good but followers are 

better.



Facebook: Insights - Page Likes / Followers 
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Is your page growing? If there is no growth you are 

speaking to the same people time after time.

Have you had any spikes in follows or unfollows?

Check correlation between date of spike (or even 

unfollows) and the post that was published. 

Publish more of the ‘spike’ content and review why 

the unfollow content may have generated this 

result. 



Facebook: Insights - Posts 

● At a glance we can see 

which content has 

worked well and what 

hasn't.

● We can also see what 

days of the week our 

followers are on 

Facebook and the best 

times to post.
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Facebook: Insights - People 

● Look at who is actually 

following your page

● Compare this to who is 

engaging with your content

● Are they similar or is there 

a difference? 

● If there is a difference there 

could be an opportunity to 

encourage more people to 

follow your page within the 

demographic who is 

engaging most with your 

content. 
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Facebook: Post Insights

At a more granular level 

you can see how 

individual posts perform 

(engagements and reach 

are key metrics). 
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Facebook: Competitor Insights 

• Get ideas from ‘competitors’ and see 

what content is working well for them.
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Content Types

Ideas and Best Practice



Facebook: Content Types 

There is so much you can do with Facebook: 

• Images: single images, albums, carousels - you will probably use this most day to day.

• Links: takes people away from Facebook - blog content on your website, newsletter database, bookings 

on website.

• Videos: High engagement and are ideal for building up audiences you can use to remarket to on FB 

ads.

• Events: We use these tactically to engage with your community.

• Offers: Allows you to create offers with discount codes people can redeem.

• Polls: Great for engaging content and asking your followers questions.

• Groups: This has worked incredibly well for Hidden Edinburgh, could you create one for loyal 

customers and even use as a part of a Loyalty Scheme i.e. exclusive offers?

• Live - We use tactically in combination with facebook events

• Stories - These can be shares from your Instagram or as standalone FB stories

• Canvas - We use this sporadically.



Facebook: The Algorithm 

● Facebook uses an algorithm to decide 

what content to show people. 

Generally when you publish a piece of 

content it will be shown to a fraction of 

your audience, if people engage with 

it Facebook shows it to more of your 

audience, if people don’t engage the 

content it drops off the feed and it is 

not show to any more people (unless 

you run ads).

● By engagement I mean - people 

interact with the content! 

● So to succeed content must be as 

engaging as possible

● Shares help it reach more people
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Facebook: 80:20 Rule

Don’t make every posting a sales 

posting. Mix the content up, especially if 

you are not growing your audience 

quickly.

Idea - products, behind the scenes, 

products cooked and presented, 

recipes?

ITY Marketing Limited |  Q Guild| Social Media Training | 5th Oct 2021



Facebook: Comments 

● The key thing on Facebook is to generate 

comments and engagement. 

● Asking questions or creating content that 

triggers a conversation will help you reach 

significantly more people.

● For example; which is your favourite beef 

dish? Who would you share a steak night 

with?
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Facebook: Text - Mobile vs Desktop  

● When you publish a 

post on Facebook 

remember most people 

are on mobile and there 

is only a small amount 

of space to get your 

message across

● Make sure you use that 

space as effectively as 

possible.
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Facebook: Text - Mobile vs Desktop  

Example
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Facebook: Images

Images receive high 

engagement and wider 

reach compared to link 

based posting.

In combination with 

Facebook advertising 

images work 

exceptionally well.  
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Facebook: Images 

● Are they the most 

engaging?

● Albums vs Individual 

Postings?

● Add in a link?
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Facebook: Get Messages

● You can add in a FB or 

Whatsapp message button 

to your postings - worth 

trying out if you have 

something special on offer.
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Facebook: Get Messages

You can add in a FB or Whatsapp 

message button to your postings -

worth trying out if you have 

something special on offer.
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Facebook: Canva

https://www.canva.com/

Create recipe postings, 

review quotes, overlay 

image with text. 
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https://www.canva.com/


Facebook: Link Based Content

Link content drives 

traffic to a website. 

Less reach than image 

content - but easier for 

someone to click off to 

the website. 
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Facebook: Link Based Content

Include a strong Call To 

Action 

Use the bio section like a 

newspaper

Use Google URL Builder 

To Track on GA
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Facebook: Editing The Link Text

• The link text /image is locked down by default.

• You can set this via your website if you have 

Wordpress use the Yoast SEO Plugin.

• Use Facebook Debugger if you make a 

mistake. 

• If you want to do it via your Facebook page, 

setup Facebook Business Manager and link 

your website to the Facebook page.
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Facebook: Yoast SEO Plugin
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Facebook: Facebook Debugger
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https://developers.facebook.com/tools/debug/



Facebook: Your Website

• Create more blog content that you can share!

• Topics people are searching for can be 

discovered using the Google ads Keyword tool

• Blog post about key people in the organisation

• Recipes, how to guides, health benefits, which 

cuts to use when. 

• Use buzzsumo.com to discover content that 

goes viral
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Facebook: Video Based Content 

Facebook encourages and 

rewards video based content as 

it keeps people on FB for longer 

periods of time. 

You can then use videos on 

Facebook to build up audience 

lists on FB ads which are a very 

effective way of pulling out 

people who are highly engaged 

with your brand. 
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Facebook: Video 
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● Categorise videos

● Different thumb nails

● Relevant and concise 

video descriptions 



Facebook: Facebook Live & Events

You can link events and facebook live together; this helps 

ensure potential viewers are notified in advance of the 

event. 
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Facebook: Polls

● Facebook use to allow you to do 

polls

● A good way to engage with your 

audience

● You can still do it manually on a 

post

● This example opposite could be 

used as a poll, for example; which is 

your favourite cut of venison? 
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Facebook: Stories

● Appear at the top on desktop and 

mobile, you can either publish from 

your Instagram or upload your own 

stories directly.

● You can upload these from creator 

studio (more on that later)

● Use an app link unfold 

https://unfold.com/

ITY Marketing Limited |  Q Guild| Social Media Training | 5th Oct 2021



Facebook: Groups

● Facebook has made it clear that it 

prioritises ‘community’ based content 

over other forms of content.

● You can link a page to a group 

● Groups are community based and are 

“suggested” automatically by Facebook.

● Groups can be open, closed, private and 

hidden.

● You can have multiple groups sitting off 

one page.

● We have one for Hidden Edinburgh and 

use it to discover what is important to 

our audience, 

● Helps shape ideas for content themes. 
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Great growth of a ‘Group’



Other Discussion Points



Facebook: Invite People Who Engage 

● We invite everyone who engages with our 

content to LIKE our pages. 

● Support this with a small bit of advertising 

budget for maximum impact.

● Cost effective

● Audience is already interested 
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Facebook: Hashtags

● Facebook is encouraging 

people to use hashtags in 

posts more now

● Look for some popular 

hashtags so you are 

potentially found by more 

people.

● Use Instagram search for 

guidance.
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Facebook: The Power Of Your Website

● Are there other opportunities to 

signpost your social media 

profiles further?

● Have the logos at the top rather 

than the bottom.

● When people order - have a call 

to action to follow your social 

profiles on the thank you page.
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Facebook: Pinning Content

● Facebook pages allow you to pin a post to the 

top of your page - this becomes the first thing 

people see when they visit the page. 

● Include a strong CTA. 
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Publishing Content 



Facebook: Publishing On A Page

● You can publish directly from 

the page, but you can’t 

schedule content here.  
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Facebook: Creator Studio

● Schedule content

● Access multimedia formats

● Run content tests

● You can also publish content to your 

Instagram as well

https://business.facebook.com/creator

studio

ITY Marketing Limited |  Q Guild| Social Media Training | 5th Oct 2021

https://business.facebook.com/creatorstudio


Facebook: Keep An Eye On Notifications

● Use the notifications 

section on your page or 

head over to the 

message centre

● Remember Facebook is 

an algorithm it wants to 

see high engagement, 

so make sure to check 

your notifications and 

reply and heart, like 

comments via your 

inbox.
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Additional Ideas 
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Content Planning

CONTENT CALENDAR

● Simple 

● Effective 



Facebook: Significant Dates

● Piggyback on the back of National 

holidays OR dedicated days.

● Research those that tie in with your 

audience. 

● Include the hashtag

● Work very effectively with FB ads.

● TV programmes 
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Facebook: Competitors / Like Minded 

Organisations

● Keep an eye on what other people 

within your sector do and take 

inspiration from them. 

ITY Marketing Limited |  Q Guild| Social Media Training | 5th Oct 2021



Facebook: Content Ideas

• Research using 

Google Ads keyword 

planner what people 

are searching for and 

create new blog 

content.

• https://ads.google.co

m/home/tools/keywor

d-planner/
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https://ads.google.com/home/tools/keyword-planner/

